16.

s

18.

19.

20.

SECTION C — (3 x 10 = 30 marks)
Answer any THREE questions.

Explain the evolution of marketing in detail.
shengudlL_adar Liflewrmio eueriréden eflerds.
Explain various categories of new pro
launchers in detail.

ydw o1& Qeuefll@sedler LoGoun euam
oflerdHe.

Discuss various kinds of pricing in detail.

LG euansiTar efemaudldsamer edllalrdlss.

Discuss about the advantages of advertising in
detail.

eflemibLigsdler pevieningenail ug)ff)l ellfeurs eflourd&s.
Txplain different market targeting approaches in
detail.

spepenl  Qassl@se
DG @GP EDDEHEDET GGl E.

goLpsorer  LidGam)
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Time : Three hours Maximum : 75 marks

SECTION A — (10 x 2 = 20 marks)

Answer ALL questions,

Who is a prospective customer?
QU(IHBIGITEY 6Ll SENSHILITEITIT GTErTHTE) 6T 606 ?

2 What is marketing mix?
ghenSUAlL_6) &EUEN6 GTETMITED ET6HT60T ?

3. What is product life ecycle?
FI8@ QUTPEMS HPMHE Gremmmred eremem?

4, What are convenience products?
eusdl e&Eser eTaan?

5.  What is ROI?
<D4iT.69.60. GTEHMDTED ET 66w ?

6. What is meant by penetration?
26T (B(THEUE) GTETMITED GTeue?

7.  What is the main difference between advertising
and publicity?
eflerbLipsSnEd, NHsssdn@nd Qe Gu o drer
e Caumir® wing?
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10.

w

Ll.

L]

What is meant by advertising?

eflambLiLh erempeh erebren?

What is information search?

- 58606 GHLG) GTEITMITE) GTebI6n ?

What is meant by positioning?

iBleneo i LI(HS&IBHE eTempired 6r6b16u?

(a)

(b)

(a)

(b),

SECTION B — (5 x 5 = 25 marks)
Answer ALL questions.

What are the features of marketing?
shenguiliedles OLiLi LG &ET LITene?

Or

What are the main sources of secondary
data?

@rawLmbd  Hlevew  ofleurriseflel  DuHTIEISGET
wreneu’?

How do you classify products?
FIEGSHEET reueUrh euenaiL(Hgialmi?
Or
What are the sources of new product ideas?
U 878 s(HsgIsaflen QB TIBISET WITsHEu?
=0 2537

18. (a)

166, (&)

(b)

What are the pricing objectives?
eflenay CHrEsmIGeT LITenal?
Or
Explain the concepts of break even pricing.

sflew eflanaudl Hoeder smdglsemer efleard@s.

What are the advantages of news paper
advertising?

Qeiglggrer eflaTibLirgSlen BemenLoser wreneu?

Or
What are the advantages of TV advertising?
Gsrenadam ) eflemibLiy el eir [BGITEDLDEET
wirenel ?

Explain various cultural influences on buyer
behaviour.

aumiigGGeunt  pLGmsuflenr  Bsrar  LieGam
LierTum_ (O srasmsamer aflaufl.

Or
What are the benefits of market

segmentation?

spengsmwly uGSsaral (GALUSTS  gHLEID
[BETENLOSET LITEnE. P
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